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LocusPro Sector Table
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key | name | DWC_ID [1-Std 2-Mkt 3-Spule A1 | A2 | A3 A4 |A5 [AG |A7 [AB B1 B2 B3 B4 |[BS |BG |[B7 BB |C1
1 | 1.00 Wal-Mart 5C 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 101
2 |15.00 Wal-Mart 5C 1,100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 101
3 |34.00 Wal-Mart 5C 1100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 101
4 | 9.00 . | 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 101
5 | 5.00 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 101
6 (2200 One new column has ..., | 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 10(
7 |25.00 W been added to the Facility | 100100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 10i
8 [14.00 W Table for each Lifestyle | 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 101
9 12000 W |hdex (A1, A2,..) | 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 101
10 | 8.00 el | 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 101
11 [31.00 Werrrerere 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 101
12 [10.00 Price Cutter 1100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 101
13 [21.00 Price Cutter 1.100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 101
14 |30.00 Ozark Nat Foods '{_y 1[116]123 130 120 129 114 50 50126 96110 82 99102 50 50 8
15 1| 1100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 101
16 |3 . . 1100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 101
17 Tha.calian th.F': I."fEEFyIE calumns 1100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 101
18 3I hold each facilities Lifestyle 1100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 10I
19 |3| multipliers. For example, facility 1100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 101
20 |1] 30 Ozark Nat Foods has a 1100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 104
21_[1] mulitplier of 116 for all sectors with | 1100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 101
22 Lifestyle Index A1. 1100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 101
23 1100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 101
24 2kvorrams 1100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 101
25 [32.00 Harps 1100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 101

The multipliers range from 1 to 200.



Pulling Powers

Each facility has a pulling power for each sector.

The Pulling Power is a number that is a function of the distance
from the sector to the facility, the facility size, the facility image, the
radius and the curve .

The Lifestyle Multiplier is a direct multiplier of the pulling power.

@ A multiplier greater than 100 (101-200) increases the pulling
power.

@ A multiplier less than 100 (1-99) decreases the pulling power.




Pulling Power Example

Two facilities compete for the volume of one sector
@ Sector Demand =330  Lifestyle Index = B2

Lifestyle B2
Facility Pulling Power Multiplier
1 100 90
2 200 120

Without Lifestyle — Total Pulling Power is 300 (100 + 200)
@ Facility 1 volume = (100/300) * 300 = 110
@ Facility 2 volume = (200/300) * 300 = 220

With Lifestyle Information — The Pulling Power Changes
@ Facility 1 pulling power is (90/100) * 100 = 90
@ Facility 2 pulling power is (120/100) * 200 = 240

With Lifestyle — The Total Pulling Power is 330 (90 + 240)
@ Facility 1 volume = (90/330) * 330 = 90
@ Facility 2 volume = (240/330) * 330 = 240




Changing the Multipliers —Part 1
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key | name  |DWC_ID 1- 35pcl Al (A2 A3 A} A5 A6 A7 AB B1 B2 B3 BA BS5 B6 B7 B8 Cl=
1| 1.00 pebdiencc 1 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 10(
2 15.00 1 -k 1 100 100 100 1100 100 100 100 100 100 100 100 100 100 100 100 10(
3 [(34.00 1 Tﬂ SEtthE muthphers YOI_] 1 e e EE——— )00 100 10
4 900{ May type themin the facility |, {EEaai S d s 2l o0 100 100
5 5.00 1 table or click the Iif-EEtyI'E 11 Please designate a facilly, a faciity group [ex &FG1) ot 00 100 100
5 2200 menu. 11 & group of facilties (ex. 26-9My Chain Name,20,22-45) 00 100 10(
7 25.00 | 11 . Cancel | J00 100 101
8 14.00 Wal-Mart NM 1 1 Iyou choase more than one faciity. only the multipliers 00 100 100
. froe the first Faciity wil be on the startup gnd but the

10 | 8.00 Wal-Mart NM — M i 00 100 101
11 31.00 Wal-Marl M “ 11 00 100 10(
12 10,00 111 IMarvin's IGA 00 100 100
13 (21.00 1 00 100 101
14_30.00 | The lifestyle menu brings | 1116123130120129 114 50 50126 96110 82 99102 50 50 8¢
15 16.00 aga 1100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100
16 3500 | UP @ box to enter a facility | 45 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 10¢
17 | 400 | Or a group of facilities. 1 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 101
18 33.00 1100 100 100 100 160 100 100 100 100 100 100 100 160 100 100 100 100
19 36.00 1 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100
20 11.00 Harps S-mercado 1100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100
21 17.00 Haips 00 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 10(
22 200 Harps 00 100 100 100 100 100 100 100 100D 100 100 100 100 100 100 100 100
23 | 6.00 Haips 00 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 10(
24 1 24.00 Harps 00 100 100 100 100 100 100 100 100 100 100 700 100 100 100 100 100
_____ 25 32.00 Harps 00 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 10(




Changing the Multipliers —Part 2
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Lifestyle multipliers for Marvin's IGA

& | B [ C [ O | E | F | G | H | | | =
1 100] 100 100 100 100 100 100 100 100
2 700 100 100 100 100 100 100 100 100
3 100 100 100 100 100 100 100 100 100
4 100 100 100 100 100 100 100 100 100
R 100 100 100 100 100 100 100 100 100
B 100 100 100 100 100 100 100 100 100
7 100 100 100 100 100 100 100 100 100
i 100 100 100 100 100 100 100 100 100
4| | v

Cancel Apply changes and exit

The multipliers that appear on this form are from the first Marvin's
IGA. However any of the multipliers on this form will be applied to
all the Marvin's IGAs if the "Apply changes and exit" button is
clicked




Selecting the Correlation Report
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Trade Area Data by Census Tract Correlation Report

Sector | Customer cnt [dot cnt] | Avg purchaze/custo Shsilosiiiene s Im sector =
1 1.00 12 51.03 0.00
2 2.00 17 51.03 0.00
3 3.00 [ 51.03 0.00
4 4.00 ¥ 51.03 0.00
5 5.00 7 51.03 0.00
[ 6.00 0.00
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The Correlation Report
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