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LocusPro

STI Landscape Lifestyles 
have been added to the 
LocusPro modeling process
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LocusPro Sector Table
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LocusPro Facility Table

The multipliers range from 1 to 200.
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Pulling Powers

Each facility has a pulling power for each sector.

The Pulling Power is a number that is a function of the distance 
from the sector to the facility, the facility size, the facility image, the 
radius and the curve .

The Lifestyle Multiplier is a direct multiplier of the pulling power.

A multiplier greater than 100 (101-200) increases the pulling 
power.

A multiplier less than 100 (1-99) decreases the pulling power.
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Pulling Power Example

Two facilities compete for the volume of one sector 
Sector Demand = 330      Lifestyle Index = B2

Lifestyle B2
Facility        Pulling Power Multiplier

1                       100                      90
2                        200                    120

Without Lifestyle – Total Pulling Power is 300 (100 + 200)
Facility 1 volume = (100/300) * 300 = 110
Facility 2 volume = (200/300) * 300 = 220

With Lifestyle Information – The Pulling Power Changes
Facility 1 pulling power is (90/100) * 100 = 90
Facility 2 pulling power is (120/100) * 200 = 240

With Lifestyle – The Total Pulling Power is 330 (90 + 240)
Facility 1 volume = (90/330) * 330 = 90
Facility 2 volume = (240/330) * 330 = 240
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Changing the Multipliers –Part 1
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Changing the Multipliers –Part 2
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Selecting the Correlation Report
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The Correlation Report
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Dakota Worldwide Corporation

Questions and Answers


